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What is Health 2.0?

Health2.0 is the use of web technology to deliver consumer driven health services 

It uses the same Web 2.0 technology that drives the most successful internet 
services such as:

http://www.ebay.com/
http://www.facebook.com/r.php
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What makes a successful web 2.0 company?

Delivers information that is customised and relevant to the consumer

Service is strengthened by consumer contribution

Allows the user to evaluate information and judge the value

Allows the Consumer to take action

http://www.ebay.com/
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Examples of Health 2.0 Companies

http://www.doublecheckmd.com/DTHome.do
http://www.sermo.com/
http://www.xoova.com/
http://www.webmd.com/
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Revolution Health

Consumer health management 

– Search for medical advice 

– Find and rate drugs and treatments

– Track my health with widgets

– Find and rate doctors and hospitals

– Discuss health with a community
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Learn about a condition
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Find and rate drugs and treatments
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Track Health Indicators
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Community discussion
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Evaluate Hospital Care
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Evaluate Hospital Care
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Patientslikeme

Disease specific community

– Detailed disease specific outcome monitoring

– Detailed monitoring of symptoms, and treatment

– Anonymised aggregated data for the disease community

– Share progress with doctors carers, and support
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Symptom reports - MS
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Treatment reports - MS
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Outcome monitoring - MS
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Both sites take action to manage or improve health

Rapidly growing communities

– Patients like me adds 700 new patients per month

– 20% of the audience is from the UK

– Revolution Health has 12 million unique users and 
more than 200 million page views per month 

How real is this offering?
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What does this mean for healthcare?

Consumers are taking more control of their health

Technology is enabling consumers to make informed choices

Your device, drug, treatment or service will be rated, and discussed by consumers

Consumers will have a range of tools to evaluate their health choices

A consumer market will put pressure on healthcare spending

Services will be judged by consumers directly on their value

Health services will have to demonstrate value for money



23 19 February 2008 S4989-P-171 v1.0

What about wireless ?

Consumers increasingly have wireless infrastructure in the home

Connected devices offer

– New methods of treatment, and diagnosis

– Convenience

– A rich user experience

– Potential to improve outcomes

Needs to fit in with daily life

Design a consumer product
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What should we avoid?

This technology wont engage the majority of the aging population

No one wants to spend time filling out forms

– Managing Healthcare is as attractive as completing tax returns

We wont attract a large market with complex systems

– No one wants to be an IT administrator in their own home

Healthcare is not fun - it is a necessity



25 19 February 2008 S4989-P-171 v1.0

Where is the market?

The consumer generation

– Familiar with technology

– Use the same systems for other important services such as finance

– Trust and rely on mobile communication and the internet

They will use the service or product only when they must

They want convenience, choice, and value for money

Consumers will choose services that meet their needs
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Health 2.0 Just what the Doctor Ordered?

Consumer focused online services will change the health system

Internet access and wireless connectivity will enable this change

The consumers will be the connected generation

Health services, and medical product providers will need to respond

Engage in online community to understand and communicate with your customer

Create consumer offerings that demonstrate value direct to the customer

Engage with health consumers 

before they start looking for something better on Ebay
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Contact details:

Cambridge Consultants Ltd Cambridge Consultants Inc
Science Park, Milton Road 101 Main Street
Cambridge, CB4 0DW Cambridge MA 02142
England USA

Tel: +44(0)1223 420024 Tel: +1 617 532 4700
Fax: +44(0)1223 423373 Fax: +1 617 737 9889

Registered No. 1036298 England

paul.williamson@CambridgeConsultants.com
www.CambridgeConsultants.com
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